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IIPATMATUYECKUI NOTEHIINAJI HEOJIOTU3MOB
B AHIJINIICKOM JIEJIOBOM JIUCKYPCE

A.B. Paorwx (Mockea, Poccus)

B ce53u ¢ paseumuem couuarvio-sK0HOMUUECKOLL HCUSHU 0OUECTNEA A3bIK HENPEPbIEHO NONOJIHACTCS HO-
BUIMU NOHSAMUAMU U HOMUHAUUAMU. AHZIUICKULL 0eJI060TL OUCKYPC He A6A1emcs uckmouenuem. Msyuenus
mpebyiom npoueccol HOMUHAUUL, NPOUCXO0SUUE 8 CBA3U C AKTNYATLLHBIMU COOLIMUAMU 6 MUPOBOL SKOHO-
Muxe u noaumuxe. Aemop dannoi pabomut ucciedyem QYHKUUOHUPOBAHUE HEOL0ZUSMO8 HA Mamepude de-
10801 anenosa3viuHoll npeccol. Kax noxasan anarus oxkono 200 ompulekos, He0102U3MbL 8LINOTHAIOM DYHK-
YU He MOLKO POPMYAUPOBAHUSL 00HO20 NOHAMUSL 8 TAKOHUUHOU (POpMe, HO U HECYM NPAZMAMUYECKYIO
Hazpy3Ky. Tax, onu NPUMEHIOMCS C UEAbIO NOBLIULEHUS IKCIPECCUBHOCMU MEKCMA U Pealusyiom cmpa-
mezuio NPUGLeUeHUS BHUMANUSL 0Lt POPMUPOBANHUS ONPEOCCHHBIX OUEHOK 8 CO3Hanuu uumamens. Bouu
8bLOCNICHDL ZPYNNBL HEOL0ZUSMOB HEUMPATLLHOLL, HE2AMUBHO -KPUMULECKOU U NOJONCUMELbHOU KOHHOMAUUU.
IIpeobradanue neonoeusmos ¢ HelmpaibHOll OKPACKOU C83AH0 ¢ PYHKIUUCT uHDOPMUPOSAUsL NYOIULLL-
cmuueckozo ouckypca. Heonozusmvl ¢ ompuyamenvioil i noi0NCUMeENbHOU OKPACKOU CA3AHL C UUKIUYE-
CKUMU USMEHEHUSIMU 8 SKOHOMUUECKO cepe. Taxum 06pasom, Heoiozusmvl 0e106020 OUCKYPCA UMEIOM
NPaAzZMAMUYCCKULL NOMEHUUAT U UZPATOM BANCHYTIO POILb 8 PEUCEOM 6030CTICTNEULL.

Kmiouesvte cnosa: denosoe 051146’}1146, npazmamuxa, KOMMYHUKamusHvle cmpamezuil, KOMMYHUKamueHole
maxkmuKxu, Heoa102Uu3Mbol

PRAGMATIC POTENTIAL OF NEOLOGISMS IN ENGLISH BUSINESS DISCOURSE

A. Radyuk (Moscow, Russia)

In connection with development of the social and economic life of the society, the language is continually
replenished with new concepts and nominations. English business discourse is no exception. Nomination
processes that occur in connection with current events in the world economy and politics require further
studies. The author of this work explores the functioning of neologisms on the material of the English
business press. As shown by the analysis of about 200 passages, neologisms not only perform the function
of formulating one concept in laconic form, but also produce a pragmatic impact. Thus, they are used to
increase the expressiveness of the text and implement the strategy of attracting attention and formation
of certain assessments in the minds of the readers. Groups of neologisms of neutral, negative-critical and
positive connotations were singled out. Predominance of neologisms with a neutral coloring is associated with
informing function of publicistic discourse. Neologisms with negative and positive coloring are associated
with cyclical changes in the economic sphere. Thus, the neologisms of business discourse have a pragmatic
potential and play an important role in speech impact.

Keywords: business communication, pragmatics, communicative strategies, communicative tactics,
neologisms

COBpeMeHHbeI AHTJIMHICKII IeJI0BOH TUCKYPC SABISIETCS OTPAKEHUEM aKTYaJIbHBIX COOBITHH, IPOUCXO/IS-
il B MUPOBOI aKOHOMUKe. [TosBIeHIEe HEOTOTU3MOB ONIPENEISAIOT TaKKe TaKHe dIKCTPATUHTBUCTUYECKIE
(akTOpBI, Kak TI06ATU3AIIS 1 KyJIbTYPHOE Pa3HOOOpasue MeJ0BOTO COOOTIeCTBa, pa3BuTHe WHMOPMAIU-
OHHBIX TexHonorul u MuTepHera. MI3BecTHO, UYTO HEKOTOPBIE HEOJOTU3MBI YKOPEHSIOTCS B A3BIKE U BXO-
IISIT B TIOCTOSTHHOE YHOTpebJieHre, a HEKOTOPBIE OCTAITCS OKKa3MOHAIM3MaMu. [109TOMY BaskKeH HE TOJIb-
KO (haKT CyIeCTBOBAHUS HEOJOTU3MOB, HO U TO, KaK OHU (DYHKIIMOHUPYIOT B KUBOU pevyu. B c¢Bsi3u ¢ atum
npobsema, usbpaHHas JJist UCCJAEIOBAHUS, TIPECTABIIAETCS KpaiiHe aKTyaJbHOMN, a Pe3yJIbTaThl €€ U3YUeHUsT
3HAUMMBIMU JIJI1 TIPAKTUKU.

Kak u3BeCTHO, IMparMaTuKa UrpaeT CYIIECTBEHHYIO POJb B M3yYeHUN OGU3HEC-AUCKYPCa, TIOTOMY UTO 3TOT
THIT TUCKyPca (HOKYCUPYETCsT Ha TIETN U TPATMATIIECKOH 11T OOIIEHNSsT, & OCHOBHOH IeJIhI0 JIETOBOTO 001IIe-
HUA SBJISIETCS BBITIOJHEHUE JIEJIOBBIX 33/1a4, IOCTUKEeHUEe B3AaUMOBBITO/IHBIX COTJIANIEHNH, 3aKJII0YeHNe CIETIOK
U TojiepKaHie O3UTUBHBIX JeJOBbIX oTHommeHud [Ponomarenko, Malyuga 2012, JluteuroB MatioleHko
2013]. YT06BI TOCTUYB TIeJTH, KOMMYHUKAHT BEIOMPAET OIIPEAETECHHYTO JIEKCUKY, CTPATETHIO U TAKTHKY JIJIsT BO3-
JIeHCTBUSI Ha peluiueHTa. B nesoBoil mybmuictike BaskHast GyHKIUsT GOPMUPOBAHUS ONPEETEHHbBIX OIle-
HOK B co3Hanuu untatess [[Tonskosa, Ammna 2017]. B xo/1e ananm3a onmuchIBaJICS MparMaTHIeCKU MOTEHTTHAT
HEOJIOTH3MOB B OU3HEC-IUCKYPCe, KOMMYHUKATUBHYIO 1I€JIb JUCKYPCA M PasInYHble TAKTUKU, UCIIOJIb3yEMbIe
aBTOPaMU.
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[IparmMaTuyecknii moTeHIman GpyHKIIMOHUPOBAHUS HEOJOTU3MOB B JIEJIOBOM JIUCKYPCE UCCIIEA0BATIC METO-
oM (yHKIMOHAIbHOrO aHanusa [Ponomarenko, 2016]. Crauajia ompenenseTcss TeMa KOMMYHUKATHBHOTO
6J10ka (6a30BO€ BBICKa3bIBAHMUE ), KOMMYHUKATHBHAS 11€JIb CUCTEMbI CMBICJIOB, (DYHKIIMOHAIbHBIE CBSA3H MEKILY
BbICKa3bIBaHUSAMU. Jlajiee aHATM3UPYIOTCS 00IIHe TEHIEHIIUI CTPYKTYPHO-CEMAHTUIECKON OPraHM3aAIIUH JIHC-
Kypca M 4aCTHBIE MTPOIECCH U ABJIEHUS (DYHKIIMOHAIBHOTO JIaHa (OMUCAHNE HTANOB PAa3BePThIBAHUS JOTUKH
aBTOPA, POJU SI3BIKOBBIX CPEJICTB B CO3MAHUM (DYHKITHOHATHLHBIX CBOMCTB HA MyTH K KOMMYHUKATHBHOM TIEJH,
XaO0TU3UPYIOIINX 3JIEMEHTOB AUCKypca (He COOTBETCTBYIOIINX M3HAYAThHOMY HATIPABICHUIO PA3BUTHUS) M MX
MeCTa B 9BOJIOIMU CUCTEMbI CMBICJIOB, CTAOUIU3UPYIONIUX HJIEMEHTOB U (DaKTOPOB, TIOATATKUBAIONIUX CUCTEMY
K JIOCTHIKEHWIO TIEJTH, BBISIBIIEHUE CTIOHTAHHBIX CBOWCTB AUCKYpPCa). B vTore BBISICHSIETCS, 32 CUET Yero JOCTUTA-
€TCST PeUeBOe BO3/IENCTBIE HA AYTUTOPHIO.

BbLT poBe/ieH aHAIM3 aHTJIHHCKIX OU3HEC-HEOJOTU3MOB 10 KPUTEPHIO OIeHOTHOCTH. Kak M3BECTHO, 1€J10-
BOe OOIEHNE XapaKTepU3yeTcst CTPOTUM PeryJUpOBaHUEM, YCTAHOBJICHHBIMY MPaBUIaAMU U HOpMamu. UTo
KacaeTcs JIEKCHYECKOTO YPOBHSI, IEM0BOE OOIIEHNE TOYTH TTOJHOCTHIO JIMIIEHO SMOIMOHATLHO BBIPA3UTEND-
HBIX PEUYEBBIX CPeCTB. TeM He MeHee, KaK MOKa3aJl aHaIu3, OM3HeC-HEOJTOTU3MbBI aHTJIUHCKOTO SI3bIKA IMEIOT
U HEKOTOPBIE OLEHOYHBIE JIeMEHTHI. VI3 TpoaHaIM3uPOBAHHbBIX aHTJIUICKUX GU3HEC-HEOJOTU3MOB 52% ObLIN
KJIaccu(UIMPOBAHBI KaK HEUTpaabHble, 39 — OTPUIIATEIbHBIE U 7% — KaK TIOJI0KUTETbHBIE.

PaccMOTpHUM HEKOTOPBIE TPUMEPHI.

“Bleisure”, really?

Some people think the lines between business travel and leisure travel are being blurred

HOW’S this for a terrible neologism: “bleisure”. It is a portmanteau of business and leisure, and is used to
describe what some people claim is a new type of business traveller: one who fits in leisure travel while on the road.

In truth, this is hardly new. Skift, a travel website, has published something called “The Bleisure Report”, which
you can read here. < ... > And terrible marketing neologisms such as “bleisure” can help companies think more
carefully about how to attract certain subsets of customers.

< ... > Ormaybe you just can’t afford to pay your own way in the sorts of places to which your company sends
you. Anyway, if you do tack on an extra day or two, please observe just one rule: don’t call it “bleisure”. [ Mixing
business and leisure 2017 |

B nmaHHOM TIpuMepe aBTOP aHAJIM3UPYET HOBOE sIBJIEHUE, coUeTallee B cebe OTabIX u OusHec — bleisure.
JlaHHBIN HEOJOTU3M BBICTYITAET OOBEKTOM HPOHUYECKOTO OTIMCAHYS eI TETLHOCTH OU3HECMEHOB, CTPEMSIIINX-
cs codeTath paboTy M OTABIX. KoMMyHUKaTHBHAS 11e/b TUCKypca — cHOPMUPOBATH OI[EHOYHOE OTHOIIECHUE
quTaTes st K HoBoMy (heHoMeHy. Kak BUIHO yiKe U3 3ar0JI0BKa, CPOPMYJIUPOBAHHOTO B BOPOCUTENBHOI (hopme,
3 GEKTUBHOCTD JTAHHOTO 3aHATHUS TIOJIBEPraeTCsl COMHEHUIO: HEOJOTU3M NMPUBOAUTCA B KaBbluKaX. SIBieHue
XapaKTepUsyeTcst anuTeToM terrible ABaKbl HA TPOTSKEHUN TeKeTa. ABTOP HCMOJIb3YeT TAKTHKH COMHEHVST
(hardly new), kputuku (terrible, don’t call it “bleisure”), uporuu (something called), ccpuiku (some people
claim) st BoIpaskeHUsI CBOETO OTHOIEHUST KAaK K TaHHOMY HEOJIOTH3MY, TaK U JIEJIOBBIM MTOE3IKAM B I[EJIOM.
Paccys/ieHust aBTOpa Takyke YKa3bIBAIOT HA TIParMaTUYeCKUil OTEHI[MAT HOBOTO CJI0BA — 3aCTABUTH KJIMEHTOB
II0JIb30BAThCS ONpeIeJIeHHOH yeiryroi (to attract certain subsets of customers).

Taxum 06pa3oM, MparMaTHIECKOe BO3AeHCTBIE U (POPMUPOBAHUE OTIPEIEICHHOTO MUPOBO33PEHUS IOCTUTA-
eTCs TIyTeM COYETAHMS PA3JUYHBIX PEUEBBIX TAKTUK, B KOTOPBIX JAHHBII HEOJOTU3M 3aHIMAET Ba)KHOE MECTO.
Ha doHe oTHOCHTETBHO HERTPATBHOMN JIEKCUKH YIIOTPEGIEHIE JAHHOTO CI0BA MPUBHOCHUT 9KCIIPECCHUIO B JIEITIO-
BOH TEKCT, YTO XapaKTEPHO /ST TYOIUITUCTUIECKOTO CTUIIS.

YTo KacaeTcst MO3UTUBHBIX KOHHOTAIIUI HEOJIOTH3MOB, OHU TaKKe (hOPMUPYIOT IIPArMaTHKY COOOIIEHUSI, yBe-
JIMYUBAIOT HKCITPECCUIO U OPTaHU3YIOT BOKPYT ceOsl IBUXKEHUE CMBICTIOBOI CUCTEMBI K KOMMYHUKATUBHOM TIEJTH.

B caenytomem npuMepe Heosoruam vibe manager (compyonux, omeeuaiowuil 3a no3umMuHy10 ammocpepy
Ha pabome) TPUBHOCUT B (HYHKITMOHATHLHOE TIPOCTPAHCTBO AUCKYPCA OTHOCHTENBHYIO Xa0TH3AINIO. YTTOPSIO-
YeHHAsA B OTHOCUTEIBHO CTaOUIBHOM cocTosiHuK (IIpe/icTaBIeHHoM Tiporosunueii people at work), ona usna-
YaJIbHO MPeCTaBIsAeT 06pa3 paboThl KaK Yero-To CJI0KHOTO U cKyuHoro. Heomornsm vibe manager o6bennus-
eT B cebe TIO3UTHBHBIE KOHHOTAIIMH, CBSI3aHHbBIE ¢ HEOOBIUHBIMU (DYHKITUSMU JaHHOTO coTpyaAHuKa. CHHEpPrus,
coszaBaeMas TjarojaMuy to maintain, enjoy, npuaraTejabHbIME positive mindset, engaging workplace, cyiue-
crBuTenbHBIMU advocate, office parties, fun, B3anMoycHINBAET BAUSHIE KasKIOTO U3 HJIEMEHTOB. YHoTpebie-
HUe CPaBHUTEJIBHBIX CTeleHel mpuararebHbIx (more engaging, a whole lot more fun) gemoncTpupyer mpe-
HUMYIIECTBA TAHHOTO MOAX0a K pabore B ouce. KoMMyHUKATUBHAS T1€Jh TAHHOTO OTPBIBKA — CO3aTh 00pa3
HOBOTO, 9HEPTHUYHOTO TUTA COTPyAHNKA. OHA JOCTUTAETCS 32 CUET IPUMEHEHWS TAKTUKHU YCIOBUSI.

Good vibrations: meet the vibe manager

If you want your people to have a better time at work, then the job of the vibe manager is to set a positive
culture

Kerry Robinson has worked extensively in the start-up world — at Airbnb, Crowdsurfing, Soundcloud and
Headspace — as a self-styled ‘vibe manager’. That means she uses any tool she can — from food and yoga to parties
and funky settings — to maintain a positive mindset inside the organisation and make sure people are enjoying
their time at work.

A keynote speaker at recent WORKTECH conferences in London and Berlin, Kelly is a cultural advocate for a
kinder, more engaging workplace. In this exclusive video interview, she explains what a vibe manager does — and
why office parties and corporate away days should really be a whole lot more fun. [Good, vibrations: meet the
vibe manager 2017 |


http://skift.com/wp-content/uploads/2014/10/BGH-Bleisure-Report-2014.pdf
http://www.economist.com/blogs/gulliver/2015/03/mixing-business-and-leisure
http://www.economist.com/blogs/gulliver/2015/03/mixing-business-and-leisure
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Takum 06pa3oM, SMIUPUYECKUN MATEPUAT TOBOPUT O TOM, YTO HEOJOTH3MbI 00JIaal0T BHICOKUM BBIPa3u-

TE€JIbHBIM ITOTEHI[UAJIOM HN3-3a aCMMMETPUN IlJIaHA BbIPpAaXE€HUA W IlJIaHa COAEPIKaAHUI. Hcnonb3oBanue Heo-
JIOTU3MOB Ha (bOHe OTHOCUTEJIbHO HeﬁTpaJIbHOI‘O CJIOBApPHOTI'O COCTaBa obecriednBaeT BbIPA3UTEIbHOCTDb 6m3-
HEC-TEKCTa. HpaFMaTI/I‘{GCKOC BO3/IeiiCTBUE U CbOpMI/IpOBaHI/Ie OIIPEAEJIEHHOTO MUPOBO33PEHUA JOCTUTAIOTCA
COYETAHNEM Pa3JIMYHbIX PEYEBbIX TAKTUK (KpI/ITI/IKa, y6e>K[[6HI/Ie, MOTI/IBaHI/IH), B KOTOPOM HEOJIOTU3MbI UTPAIOT
BasKHYIO DOJIb.

(1]
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