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Annotation. In our contemporary world, there are a lot of young people who are interested in 
establishing a small business. This study can be a step-by-step guide for every person who is 
thinking about Russian startup. Some useful recommendations for opening a small business 
are given in this article. Moreover, some most common traits of an entrepreneur are described 
and they can be useful for being a successful business owner. Finally, this study can give an 
opportunity to understand how to start a small business and be successful, profitable.
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Nowadays there are a lot of young people who would like to start his or her own business. 
How much do they know about small business? This question can arise in the minds of those 
who dreams about being self-starters, running their own business independently. However, it’s 
impossible to foresee or anticipate everything and give right and complete answers to all possible 
questions. Any entrepreneur should be ready to find answers though their personal experience. 
Let’s consider some steps that would be helpful in establishing any business.

Firstly, before registering a business, any entrepreneur should choose the type of the 
business, the legal structure of ownership. Small businesses can be normally privately-owned 
corporations, cooperatives, partnerships or sole proprietorships.

Private Limited Company (Ltd) is a small to medium-sized business that is often run by the 
family or the small group who owns it. LTD is a business with limited liability, and a wide variety 
of shareholders. The owners and managers are only liable for the business up to the amount they 
have invested in the company, and are not liable for the debts incurred by the company (unless 
they have signed a personal guarantee, which usually is not the case for a large corporation).

In case of unlimited liability, the owners of a business are liable for all the debts that the 
business may incur. Considering limited liability, we should mention that the liability of the 
owners of a business is limited to the full, paid-up value of the share capital. In the United 
States and some other countries, a limited company is known as either a corporation or a limited 
liability company (LLC).[1]

Secondly, a business owner should not back down if he or she establishes a business. There 
are some most common traits that describe an entrepreneur as a successful business owner.

1. Most small business owners are driven to succeed; they want to see their businesses grow, 
from startup to established business. Drive is a very common characteristic among successful 
entrepreneurs because starting a business can be challenging, and some challenges call for a 
moderate amount of competitiveness, determination and motivation.

2. Drive can take a small business owner far, provided there is a target to be reached. Being 
goal-oriented is important. Without SMART goals and the ability to focus on the actions 
required to reach those goals, success can be elusive. Most successful businessmen take time 
to set goals so they have clarity about where they are going and how they intend to get there.
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3. Confidence is a very powerful character trait that can instill trust, facilitate respect, and 
often lead to increased success. The most successful business owners have a steady, quiet 
confidence that doesn’t border on arrogance or egotism.
It can be very difficult to overcome the challenges of starting and running a successful business 

without a true passion for your work. Some of the most successful small business owners have 
either directly developed businesses based on their passions, or they are able to incorporate 
things they are passionate about into the day-to-day operation of their businesses.
4. While building and managing a team may be an important part of some small businesses, 

many successful entrepreneurs also have a defined self-reliance. The ability to think and act 
independently, without the input of others, is a very common trait among successful small 
business owners.

5. Being a small business owner comes with its up and downs; there are victories, setbacks, 
chaos and calm waters. The most successful entrepreneurs are those who are resilient and 
able to bounce back after an unexpected challenge and get back up after facing a setback.

6. Many small business owners handle a vast array of responsibilities in their businesses, 
wearing many different hats during the workday. The ability to block out distractions and 
focus on the immediate issue, task or goal as well as the bigger picture can be a key trait in a 
successful entrepreneur.

Before starting a business, everyone should make sure that he or she has enough of these 
traits.

So, launching a business is not an easy task. Starting a business as a self-employed person 
may require some capital that comes from personal funds. Besides, he or she might borrow 
money from a bank to assist him or her in covering the costs of establishing his or her business. 
So, borrowing money is one of the most common sources of funding for a small business. 
An entrepreneur needs to connect with a business banking representative and, luckily, the 
application loan can be approved.

The next step is to think about the things to consider while taking a personal loan.
Starting a business involves planning, making key financial decisions and completing a series 

of legal activities.

Step 1: Write a Business Plan. One of the biggest questions entrepreneurs have when learning 
how to write a business plan is this: “How do I get started?” Another question is, “How do I 
come to a conclusion?” A business plan is a written document that describes a future business. 
It covers objectives, strategies, sales, marketing and financial forecasts. It can help to clarify a 
business idea, to spot potential problems, to set out the goals and to measure the progress. This 
written guide will help an entrepreneur to map out how to start and run a business successfully.

Step 2: Get Business Assistance and Training. It can be a good idea to take advantage of 
free training and counseling services, from preparing a business plan and securing financing, to 
expanding or relocating a business.

Step 3: Choose a Business Location. An entrepreneur needs to get advice on how to select a 
customer-friendly location and comply with zoning laws.

Step 4: Determine the Legal Structure of a Business. It is important to decide which form 
of ownership is best for an entrepreneur: sole proprietorship, partnership, Limited Liability 
Company (LLC), corporation, S corporation, nonprofit or cooperative.

Step 5: Register a Business Name (“Doing Business As”) and think about a logotype.
An entrepreneur needs to register a business name with the state government and to learn 

which tax identification number it is needed to obtain from the IRS and the state revenue agency.
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Step 6: Register for State and Local Taxes. A small business owner needs to register with the 
state to obtain a tax identification number, workers’ compensation, unemployment and disabil-
ity insurance.

Step 7: Obtain Business Licenses and Permits. Another significant point is to get a list of 
federal, state and local licenses and permits required for your business.

Step 8: To understand Employer Responsibilities. It is good to know the legal steps to hire 
employees. The process of working collaboratively with a group of people can give an opportu-
nity to achieve a goal. Teamwork is often a crucial part of a business, as it is often necessary for 
colleagues to work well together, trying their best in any circumstance. Teamwork means that 
people will try to cooperate, using their individual skills and providing constructive feedback, 
despite any personal conflict between individuals.

Step 9: To know the future customers. Knowing and understanding customer needs is at the 
centerй of every successful business, whether it sells directly to individuals or other businesses. 
buying from you is in their best interests.

To sum up, it is well-known that most young people are full of ambition and keen to have a 
career that offers good prospects. This study can give an opportunity to understand how to start 
a small business and be successful, profitable.

References

[1] Federal Law of 24. 07. 2007g. N209-FZ “On the development of small and medium 
enterprises in the Russian Federation”;

[2] Federal State Statistics Service http:/www. gks. ru/;
[3] Sukhova S.A. Infrastructure provision business in the modern economy: Dis. Ph. D. in 

economics; 08. 00. 05 – Tambov, 2008. – 166;
[4] Petrov S.V. Formation and development of infrastructure to ensure business: Dis. Ph. D. 

in economics; 08. 00. 05 – St. Petersburg, 2009. – 215;
[5] Scheklein K.A. The formation of strategy infrastructures of small and medium businesses 

in the Russian Federation: Dis. Ph. D. in economics, 0800. 05 – St. Petersburg, 
2007. – 166.

[6] Boundless. “Types of Ownership.” Boundless Business Boundless, 20 Sep. 2016. 
Retrieved 28 Feb. 2017 from https:/www.boundless.com/business/textbooks/boundless-
business-textbook/small-business-and-entrepreneurship-7/starting-a-small-business-58/
types-of-ownership-280-7209/


	_Hlk482467279
	_Hlk482467459
	Introduction
	SUCCESSFUL MARKETING STRATEGIES
	Антонова Е.А.
Руководитель Машкова Л.А.

	BREXIT: 
Quelles conséquences pour l’économie Française?
	Бабкин Н.С.
Руководитель Кащук С. М.

	Formation of Knowledge Economy in Russia
	Бастаджян К. А.
Руководитель Зимина С. В.

	POLITICAL MANIPULATION IN ELECTION CAMPAIGN
	Беляева А.К.
Руководитель Хуснулина Р.Р.

	SUCCESSFUL MARKETING STRATEGIES:
BLUE OCEAN STRATEGY
	Беневоленская А.Д.
Руководитель Маслова А.В.

	The future of HR in the modern economy
	Власов А.Ю.
Руководитель: Машкова Л.А.

	LES CONSÉQUENCES DU BREXIT 
À COURT ET À LONG TERME
	Калашников Н.А.
Руководитель Кащук С.М.

	MARKETING 3.0: 
A NEW VALUES-BASED MARKETING STRATEGY
	Калашников Н.А.
Руководитель: Машкова Л.А.

	Businesses with global marketing strategies
	Кащеева В.В.
Руководитель Депелян Р.А.

	LA FRANCE REDEVIENDRA-T-ELLE UNE PUISSANCE MILITAIRE EUROPéENNE?
	Корниенко И.Н., 
Рябкина М.В. 
Руководитель Кащук С.М.

	IS THE FRANCO-GERMAN ALLIANCE VITAL FOR THE EU?
	Корниенко И.Н. 
Руководитель: Маслова А.В.

	Positioning as Marketing Strategy
	NONPROFIT ORGANIZATIONS – 
THE SCOPE OF INFLUENCE
	Мелконян Асмик
Руководитель: Вершинина М.И.

	SUCCESS FACTORS FOR SMALL BUSINESSES
	Минибаева Э. М. 
Руководитель Депелян Р. А.

	WHAT IS THE MANAGERIAL MIND?
	Панова В.В.
Руководитель Зимина С.В.

	Elite factions as participants of regional strategy formation
	Потапский Я.В. 
Руководитель: Машкова Л.А.

	BREXIT : «début de la fin» de l’union européenne ?
	Проскурякова А.И. 
Руководитель Кащук С. М.

	Economic development and ecology
	Сдвижкова А.В.
Руководитель Филимонов А.Е.

	Neuromarketing as a New Approach in Product Promoting
	Сударев Д.А.
Руководитель Машкова Л.А.

	XEROX: BRAND THAT BECAME A COMMON NAME
	Тимофеева К.В.
Руководитель Филимонов А.Е.




