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OCOBEHHOCTHU CTAHOBJIEHU A KOHIEIITA «<AUGMENTED
REALITY» B BPUTAHCKOM HAIITMOHAJIbHOM CO3HAHNN

II.U. Cepzuenxo (Mockea, Poccus)

Vuenvimu, usyuaiowumu KoznumueHvle NPoUeccyl, YCmanoeieHa MecHas C613b Mexc0y MEeHMANbHbIMU
nPeOCmasiIeHUAMU O COOBIMUSX U SGLEHUAX U UX sbipadceruem 6 asvike. Ha mamepuane ungopmavuon-
HOIX MEKCMOB, CNEUUAILHOL JUMePamypvL No MEMAMuKe, KOMILIOMEPHbIX PYKOBOOCTE U CLOBAPEN HAM
nPeoCcmasiaemcst 603MONACHbIM NPociedums cmanosienue konyenma <AUGMENTED REALITY », a maxice
pacnosnamo 060UCMeeHHOe OmHouLeHUe K 0anHomy aeienuio. byoyuu ozpanuuenio 66e0eHnviM 6 JHCUsi,
dannoe se6ieHUe MOALKO HAUUHAem Npuodpemams onpedeieHivie Xapaxmepucmuk U uwem npusia-
Hue 6 obuecmese. M3yuas iunzeucmuyueckue cpeocmed uipajiceHus Ho8020 KoHuenma 00noIHeHHOU peaib-
HOCMU, Mbl PACCMAMPUBAEM UCTOPUIO CIMAHOBACHUS MEXHOI02UL, NOCMENEHHOe USMeHeHUe OMHOUEHUS K
Hetl 6 obwecmee, umo 0aem 603MONCHOCTb NOCMUYD KYALIMYPHO-UEHHOCTHbIE YCMAHOBKU AHZI0S3bIUHOZ0
obuwecmea, a maxice 6blsA6UMb OCHOBHBLE YEPTbL AHZIUTICKOZ0 HAUUOHALLHO20 MEHMAIUMEMA.

Kntoueguoie cnosa: CMAaHoeleHue, KOHuenm, donoanennas peailvHocmy, KOZHUMuUGHbvle uccnedosanus

ESTABLISHING PECULIARITIES OF THE “AUGMENTED REALITY’ CONCEPT

P. Sergienko (Moscow, Russia)

Scientists studying cognitive processes have established a close link between the mental perceptions about
events and phenomena and their realization in the language. We aim to study the concept of “Augmented
reality” on the material of Mass Media publications, special literature on this topic and dictionaries, as well
as computer texts, which will allow us to unveil special characteristics of the phenomenon in question and
prove its dual character. The phenomenon of AR in the language and culture is only at the initial stage of
installation thus is in search of public recognition. Studying linguistic means of the AR concept realization
in the English language we regard the initialization and introduction of the technology as well as see to the
changing attitude of the society towards this phenomenon. The research is also of a certain interest as it
provides an opportunity to deeply understand the moral and cultural norms of the English society and reveal
principal traits of the English national character.
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KOFHI/ITI/IBHHG HCCJIeIOBAHUS B JIMHIBUCTUKE OCHOBBIBAIOTCS HA TIOCTYJATe O TOM, YTO MEXKIY SI3BBIKOM U
YeI0BEYECKUM MBIIIJIEHUEM CYIECTBYET 0CObast CBsI3b, OTPAKAoNast 0COOEHHOCTH SI3bIKOBOTO CO3HAHWSI
coryMa. C TIOMOTIBIO SI3bIKA PEIPEIEHTUPYIOTCST COOBITHS B cepe TMOJTUTHKH, KYJIBTYPbl, PA3BUTUSI TEXHO-
JIOTUH, TIPU 4eM 0c060€e BHUMAHUE YAEISETCS 0OCOOEHHOCTSIM HAIMOHATILHBIX MPE/ICTaBICHIH. YdeHbIe, TOBOPSI
0 KOHI[EMNTaX, KyJETYPHO U COMUATBHO 3HAYMMBIX TIPEACTABICHUSX, TOBOPAT O «HanboJee 3HAUYNMBIX B TIJIAHE
KYJIBTYPHOI MapKUPOBAaHHOCTU KOHIIENITaX, PENPEe3eHTUPYIONINX OCHOBHbBIE YCTAHOBKY ¥ IIEHHOCTH COLINYMA,
BayKHENIIIe YePThl HAITMOHATbHOTO MeHTanuTeTay | Tep-Munacosa, 2000: 35], a Takske 0 «pedepeHInaIbHOM
oJIe KyJIBTYPHOM TTaMSITH MHOTOTPAHHOTO aHTIOSI3BIYHOTO cottmyMay | Bumasikosa, 2015: 50].

B pamkax JIMHTBUCTHYECKUX UCCJIEIOBAHUN KyJIBbTYPHBIX KOHI[ENITOB CYIIECTBYET GOJIBIIIOE pa3zHOOOpasue
OJIXO/I0B U oTipeiesienust arnnoro enomena. Tak, Kpacubix B.B. oy koHiientoM monumMaeT riryOMHHBIN CMBL,
M3HAYAIbHO MAaKCUMAJIbHYI0 U aOCOJIFOTHO CBEPHYTYIO CMBICTIOBYIO CTPYKTYPY TEKCTa, SIBJISIFOIILYIOCS BOILIO-
IeHreM MOTHBA, MHTEHIIUI aBTOPA, IPUBEIINX K TTOpoxaeHnio TekcTa [ Kpacubix, 1998: 202]. BoaMoskHOCTD
06BEKTUBUPOBATH MEHTAJILHYIO IEITELHOCTD TyTEM BepOaIM3aI[1K ee Pe3yIETaTOB 0OYCIOBIMBAECT UCKIIOUN-
TETbHYIO IIEHHOCTD SI3BIKOBBIX JaHHBIX JIJIsT M3y4YeHUsI MEHTAIbHBIX MpolieccoB. [ Bummskosa, 2015: 52].

10.C. CrenanoB, paccMaTpuBast JIEKCEMbI <KOHIIETIT> U <TIOHSATHE», TIPUXOJUT K BBIBOLY O TOM, UYTO KOH-
LENT — SIBJIEHUE TOTO JKe TOPSIKA, YTO U nousitre. OIHAKO B HACTOsIIIEE BPEMST UCCJIEI0BATENN UX YETKO Pa3-
TPAaHUYUBAIOT, TIOCKOJIBKY MOHSATHE YIOTPEOIISIETCs TIABHBIM 00pa3oM B JIOTUKE U (hUIocoduu, B TO BpeMsT Kak
KOHIIENIT — TEPMUH JIOTWKHW, KOTOPBIH B TIOCJTEHEE BPEMS 3aKPENUJICS B KYJBTYPOJIOTUN U SBJISETCS TJIABHBIM
tepmutoM aBropckoro Ciosaps [Crenanos, 1997]. «Konuenr — 910 Kak Obl CIyCTOK KYyJIBTYPbl B CO3HAHUU
YeJIOBEKA; TO, B BHU/IE Y€TO KYJIBTYpPa BXOJUT B MEHTAJIbHBII MUD YesoBeka. M, ¢ Apyroii cTOpoHbl, KOHIIENT —
3TO TO, TIOCPE/ICTBOM YETO YETOBEK — PSAAO0BOI, OOBIYHBIN YETOBEK, HE «TBOPEI] KYIBTYPHBIX IIEHHOCTEN» — caM
BXOZIUT B KYJIBTYPY, @ B HEKOTOPBIX CJIy4asix U BiAUsAeT Ha Hee» [ Crenanos, 1997:43].

Jl7ist cTAaHOBJTEHMSI KOHIIETITOB B SI3bIKE HEOOXOAMMO U3YIUTH €70 OCMBICJEHUE COIIUYMOM C TTO3UIUHU (DUIIO-
copuy M JUHTBUCTUKU. PerysITHBHBIE KOHIIENTHl OTPAKAIOT MOBEJEHYECKHUE HOPMBI U IIEHHOCTH, (PUKCH-
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pyIoIre KOJIeKC TaHHOU KyJBTYPbI, U B OOJIBIIUHCTBE CJIYYaeB HAXOAUT CBOK PEMPE3EHTAINIO B sI3biKe. Tak,
HATIPUMep, KOHIIENT “privacy”, 4acTo MCCJeNyeMBbINl B aHTJIOS3BIYHOM IMCKYPCE, MO-PAa3HOMY OTPaXKAeTCsl U
PENpe3eHTUPYeTCs Ha YPOBHE BepOaTbHOTO U HEBEPOATbHOTO MOBEACHHS YJIEHOB PA3JUYHBIX aHTJIOA3BIYHBIX
connyMoB [ MosryanoBa, 2014] B 3aBUCUMOCTHU OT WX PA3TUYHBIX COIMOTICUXNYECKUX, UCTOPUYECKUX, KYIBTYP-
HBIX, STHUYECKUX OCOGEHHOCTEN.

K HaunbGosee MOMyIAPHBIM KOHIIETITAM, COCTABJISIIONIM OCHOBY aHTJIOCAKCOHCKOTO MEHTAJIUTETa, OTHOCSIT
Takue KoHIenThl, Kak «Understatements, «Stiff upper lip», «Privacy» u ip., KOTOPBIM TIOCBSIIIIEHO MHOKECTBO
UCCJIEIOBAHUI CIENUAINCTOB 110 KOTHUTUBHOM JUHTBUCTUKe [Bumnsgkosa, 2002 [IxxkuoeBa, 2006]. Yuenbie
TOBOPST O TOM, YTO JIAHHBIE KOHIIETITHI OTPAKAIOT XapaKTEPHBIE YePThI AHTJIOCAKCOHCKOTO MEHTAINTETa, 00JIa-
JIast TIPU 9TOM SIPKOI TIPEICTABIEHHOCTBIO B SI3bIKE.

SA3BIK, IO YTBEP:KIECHUIO YUEHBIX, OTPAKAs OKPY;KAIONTUI MUP, BBIPAKAET 3HAHUE SI3BIKA, 3HAHUSA O SI3bI-
Ke, BepOaJbHOE POsIBICHIE Pa3JIUYHbIX KOHIENTOB [Anekcanaposa, 2014: 19]. B naHHOM MccIe0BaHUN Mb
06paTrMCs K PaCCMOTPEHHIO 0COGEHHOCTEH CTAHOBIEHUST HOBBIX KOHIIETITOB C MO3UIMKA KOTHUTHBHOMN JIMHT-
BUCTUKH, TIOCKOJIbKY UMEHHO 3TO HAMTPABJICHUE TIO3BOJISIET YCTAHOBUTH CITOCOOBI SI3IKOBOTO OCMBICJIEHUST JIeH-
CTBUTEJIbHOCTU ¥ BBISIBUTH IPUOPUTETHBIE [IEHHOCTH KOJIJIEKTUBHON U MHAUBUAYJIbHON KAPTUH MUDA.

VccnenoBareny, Befyliye peyb O KOJIEKTUBHOM TTaMSITU, TOBOPSIT O TOM, UTO SI3BIK, PENPE3EHTUPY IO
(beHOMEHBI KyIBTY DB, BEICTYIIAeT U B KauecTBe ee XparuTesst [ Ctemanos, 2001; Tep-Munacosa, 2004], u B kaue-
CTBE ee COCTAaBHOTO 3JIEMEHTA, U B KAUECTBE TPAHCJSATOPA OEPEKHO XPAHUMbIX U TIEPENaBAEMBIX U3 TTOKOJIe-
HUSI B TIOKOJIEHWE, 06IaIAI0IUX HETPEXOSAIIEH 3HAUMMOCTBIO (hPArMEHTOB, CYIIECTBYIOIIUX HAPSY C 3aTeM-
HEHHBIMU «30HaMU 3a0BEHM»> B TIOTOKE KOJJIEKTUBHON mamMsaTH [ 3arpsiskuna, 2014].

B manHo# pabore JiesaeTcs MONbITKA PACKPBITh 0COOEHHOCTU CTAHOBJIEHUS JTMHIBOKOTHUTUBHOM Cepbl
«AUGMENTED REALITY>», wiu «IOIIOJTHEHHAS PEAJIBHOCTDb» B 6pUTaHCKOM SI3BIKOBOM CO3HA-
HUU Ha OCHOBE M3yUYEHMs AHTJIOS3BIYHBIX TEKCTOB 110 TeMaTHKe, a Takke MH(POPMAIMOHHBIX CTaTel paszena
«Science and Technology» Gputanckoro exeHeneabanka The Economist. /st ahdekTuBHOrO MpUMEHEHUS
MEeTO/Ia KOHIIENTYaIbHOTO aHAJIN3a HEOOXOIMMO COYETATH €70 CO CMEKHBIMU 00JIACTSIMU 3HAHUSI, BBIXOSAIIMMU
3a TIpeIesbl TUHTBUCTUYECKUX rccaenoBanmit. CieoBatebHo, humocodCkuii moaxo, a Takke 00JacTh MCHu-
XOJIOTHH, KYJIBTYPOJIOTHUH, UCTOPHUH, a TaKKe chepa HOBEHINX TEXHOJIOTUI HAIILJIU CBOE OTPaKEeHUE B HACTOSI-
1IeM UCCJIeIOBaHUN.

OGBIUIETPUHATBIM cYUTaeTCss TOT hakT, urto TepMuH «Augmented reality» 6B BBE/IEH OHUM U3 MCCJIEIO0-
BaTeJiell aMepUKaHCKON aBrakocMuueckoii koprnopauuu Boeing — Tomom Kogesmnom (Tom Caudell), xoro-
poiii B 1990-¢ IT. GBI BOBJIEYEH B IIPOIIECCH BHEAPEHUS TEXHOJIOTHY BUPTYAIbHON PealbHOCTH B MHKITHUPHH-
TOBBIE U TIPOU3BOICTBEHHbIE TIPOIIECCHI KOMITAHUH.

Wurepuer cioBaps www.dictionary.com jaet ciefyioniee onpesenenve mousaTio «Augmented reality» —
an enhanced image or environment as viewed on a screen or other display, produced by overlaying computer-
generated images, sounds, or other data on a real-world environment. Abbreviation: AR. [ DsiexkTponHbiii pecypc]

Cpe/u etrie He yCTOSIBIIUXCS IEPEBOJIOB U OTIPe/eieHnit tekceMbl «Augmented reality» B pyccKoM si3bIKe Mbl
MOsKeM TIpuBecTu cienyioiniee: Augmented reality (momosHentast, ro6aBjieHHast, paclIipeHHast PeaTbHOCTD) —
BOCTIPHHMMAEMAS WJIN CO3/IaBaeMasi IPY MOMOIITH KOMIBIOTEPHBIX CPEICTB PEATbHOCTB, IOTTOJTHEHHAS CPEICTBA-
MU BUPTYAIbHOTO MUPA. DTa TEXHUKA — PE3YJIBTAT BBEJIEHUS B [10JIe BOCIIPUSITUSI CEHCOPHBIX CPEJICTB HOBBIX JIaH-
HBIX, CO3/[ABAEMBIX KOMITBIOTEPOM, C TIEJIBIO JIOTIOJHEHUST CBEACHUIT 06 OKPY/KEHUH U BOCTIPUATHN WHHDOPMAITHH.

C JIMHTBUCTUYECKOM TOUKU 3peHust TepMuH “augmented reality” mpoucxomut ot riarona “to augment” —
N06GaBJISITH (OT JIAT. augere — YBEJUUUBATD). B TaHHOM cirydae peub ujieT o 100aBJIeHUN HEKOTOPBIX CJIOEB Tiu-
POBOI PEABHOCTH, OIPEIEIEHHBIX IEUCTBUN K YeMy-JIH00 C 1eIbI0 YBEIUYEHNs] 3HAYMMOCTH U BBIPA3UTEIb-
Hoctu. Kaxk, manpumep, ucronpzosanue texuosornn AR (augmented reality) B TpaHCAAIINY TeNeBU3NOHHBIX
MaT4eil U OJIMMIUUCKUX COPEBHOBaHUI: B GacceifHe Ha JOPOKKAX CIIOPTCMEHOB TIOSIBJISIIOTCSI OTMETKU WX
MECTOIIOJIOKEHU, U 17151 6OJIbINEeH HATJISIHOCTH BBIIEISIETCS JOPOXKKA TTOOEANTES.

Cpenn cdep UCITONTB30BaHUS TEXHOJIOTUH JIOTIOJTHEHHON PeaTbHOCTH MOKHO OTMETHUTD COBEPIIIEHHBIE Pa3-
HBIE HATIPABJICHHSE: OT Pa3BJIeKaTeJbHOTO Tpuiokenust Pokémon Go, criocoOHOTO HaKJIaAblBaTh HA PeajibHYI0
KapTy MECTHOCTHU 3JIEMEHTOB BUPTYAJIbHON PEATbHOCTU, KOMOUHUPYsI M300paKeHUE B €[IMHYI0 KAPTUHY PeaJib-
HOCTH, 10 XUPYPIUYECKUX KAOUHETOB, CIOCOOHBIX € MTOMOTI[HIO HOBEHTITIX KOMITBIOTEPHBIX YCTPOWCTB MOJIE/TH-
poBaTh BHyTpPeHHee N300pakeH e OPraHoB TeJia MalneHTa, 1 Kocmimdeckux mporpaMym HACA, MCImo b3y onmx
TEXHOJIOTUIO HAJIOXKEHUS Ha PeajibHY0 KapTy MECTHOCTH U300PaskeHUI B3JIETHOI TI0JIOCHI U TIPErpaj] BO BPEMsI
UCIIBITATEIBHBIX PEICOB JIETAIONIIX AMAPaTOB.

Marepuanom 17151 aHAIN3a JIMHTBUCTUYIECKOH W COIUATBHO-(DIIOCODCKOI COCTABISIONIIX HOBOTO SIBJIE-
HUSI, BBOJISIIIIETO B KYJIBTYPY HOBBIN KOHIIEIIT, OCTY KN WH(DOPMAIMOHHBIE HOBOCTHBIE CTaThi GPUTAHCKOTO
exkeHegenbHuka The Economist u gipyrux usgammii.

O6paTnMest K cTaThe, KOTOPast 3HAKOMUT YUTATEJISA C TEXHOJOTHEH IOMOTHEHHOH peabHocTh — Augmented
Reality. The technology is coming, but it will take time for consumers to embrace AR (/lomosiHeHHas peasib-
HOCTb. TeXHOJIOTUU HACTYHAIOT, HO MOTPEOYETCST BPEMsI, TOKA TEXHOJIOTHUS IOTIOJTHEHHOW PEAbHOCTH CTAHET
HOIYJIAPHOU cpenu morpebuteneii) or 4 deppansa 20174, xoropas BexeT peub 00 MCTOPUU U COBPEMEHHBIX
(pyHKIMSAX KOMITBIOTEPOB 1 cMapT(OHOB (TeseOHOB ¢ PYHKIMSIMI KOMITBIOTEPA).

4 The Economist explains. What is augmented reality? The Economist, 17 deBpamns 2017 http://www.economist.
com/blogs/economist-explains/2017/02/economist-explains-8 (07.04.2017).


http://www.dictionary.com
http://www.economist.com/blogs/economist-explains/2017/02/economist-explains-8
http://www.economist.com/blogs/economist-explains/2017/02/economist-explains-8

478

Ha nannom matepuasie MoxkHO ipocieintb, Kak KoHienT «AUGMENTED REALITY» peanusyercs B A3biI-
Ke [IPH IIOMOIIH CJIEAYIOIUX eAUHUIL to paint computerized information, to turn reality into a gigantic computer
screen, to project convincing three-dimensional illusions, to design a nifty piece of technology, to usher in a
revolution. B 1aHHOM KOHTEKCTE aBTOP CTAThU OMUCHIBAET HOBYIO TEXHOJIOTHIO KAK OIPE/IEIEHHOE JEHCTBHE,
npeobpasoBaHue B IYUIIYIO CTOPOHY, yeuseHue addexTa, 06Ia1aioNero peBoMIOIMOHHBIMUA BO3MOKHOCTSMH.
CTurcTivecKyie MPUEMBI TPEYBETMIEHNST U aBTOPCKUX THUTETOB MIPU HTOM CTIOCOOCTBYIOT GOJIbITE BHIPa3H-
TEJILHOCTHU OITUCHIBAEMBIX SIBICHUH.

Peaszanus KOHIENTa HAXOAUT ceBs B CIEAYIONUX TEIbIX TPEIJIOKEHUSAX, TE TOBOPUTCA O TOM, U4TO 32
3TOM TexHosornel GyyIee, HEMPEMEHHO HACTYUT BPeMsl TPUHITUS U TIOBCEMECTHOTO UCTIOJIb30BAHUS TEX-
HOJIOTUH JOTIOJHEHHON PeasbHOCTH:

Big technology companies are pinning hopes on virtual reality’s close cousin. AR, on the other hand, sticks
with “real” reality, and uses computers to layer useful or interesting information on top of it.>

If and when someone can come up with a pair of stylish computerised smart glasses, it will inevitably make
its way onto the high street.

Daniel Gross (April 2, 2014): «One day, we believe this kind of immersive, augmented reality will become a
part of daily life for billions of people»

Konnent «xAUGMENTED REALITY>» pasBopaunBaeTcs U B CJEIYIONUX TPEAT0KEHUSX, B KOTOPBIX PeUb
UJIET O COBPEMEHHBIX TIPUJIOKEHUSIX [171st cMapTdoros: In popular application Snapchat teenagers overlay rabbit
ears onto the faces of friends and family, they are using AR.

Ocob6eHHO OTMEYEHBI ABTOPOM METUITMHCKAST chepa U apXUTEKTYPHOE MPOEKTHPOBAHHUE 3/IaHIH, KOT/Ia pa3-
paboOTYMKK HOBBIX TexHOosMorui (rapauTypbl Hololens) o6emaoT BUPTyaabHbIA HHCTPYMEHT, CIOCOGHBIN aTh
BO3MOXKHOCTb CTY/IEHTaM MEIUIIMHCKUX (DaKyJIBTETOB M3y4aTh BUPTYaAJIbHbIE TPYIbI BO BCEX TMOAPOOHOCTSX,
U TIPEMapUpOBaTh UX, 2 APXUTEKTOPHI CMOTYT COBMECTHO, HAXO/ICHh B PA3HBIX MECTAX, CO3/[aBATh TPEXMEPHBIE
MIPOEKIINHU OYAYIINX 3aHMIA:

Armed with that model, it can then do everything from putting a set of virtual “Minecraft” blocks onto a
kitchen table to generating virtual cadavers for anatomy students to study®.

Microsoft isalready running trials of its Hololens headset in medical schools (giving students virtual cadavers
to dissect) and architectural practices (where several designers can work together on a digital representation
of a building)’.

In 2016 the firm designed buildings around the Serpentine art gallery, in London. Mr Endicott observes
that, “the roofs of these things had very complex geometry. We simply couldn’t check it on a 2D screen, but the
HoloLens let us all review it together.”®

Eue oany cdepy peanusamnuy nccjenyeMoro KoHilenrta Mbl HaxoauM B ctatbe The Economist “Reality,
only better. The promise of augmented reality™, ony6iukosanHoii 4 despans 2017 roma, rie mMOHATHE
augmented reality peanusyercs u oobsacusercs nocpencrsom konienrta «SCIENCE FICTION». Konuernr,
CBSI3AHHBIN C HAyYHOU (haHTACTUKOM, TPEJCTABASAETCS JOTUYHBIM, TOCKOJbKY PAJOBOMY YHTATENIO CTa-
HOBUTCS SICHO, C U€M CPaBHWBAETCS W KaK MOKHO MPEICTABUTH cebe HOBYIO TEXHOJOTHIO B felicTBuu. Ha
JTare CTAaHOBJIEHUS KOHIENTa ¥ MacCOBOTO TIPUHATHS HOBOW TEXHOJOTHH COIMYMa MMEHHO TaKOTO POja
ONUCAHKS U CPABHEHUS CIIOCOOCTBYIOT GoJiee JIErKOMY BXOKIEHUIO MOHSATUS B MAaCChI.

C camMoT0 Hayaa CTaThst OTCHLIAET YMTATEST K 06pa3aM repoeB 1 TEXHOJIOTHH, CBONCTBEHHBIX HAYYHO# (haH-
TACTHUKE, OMUCAHHOM B KHUTAX MJIM 3aMeYaTJCHHBIX B KMHO. TAKOBBIMU SIBJISIFOTCSI KOMMYHUKATOPBI KOMAH/IBI
KOCMUYECKOTO KopabJist u kanutana Kupka, epcoHaska MoIyJIsIpHOTO HayYHO-(haHTACTHYECKOTO cepraa “Star
Trek” («3Besamsiii myTh») 1960-X rr.:

Science fiction both predicts the future and influences the scientists and technologists who work to bring
that future about. Mobile phones, to take a famous example, are essentially real-life versions of the hand-
held communicators wielded by Captain Kirk and his crewmates in the original series of “Star Trek”. The
clamshell models of the mid-2000s even take design cues directly from those fictional devices.

K napyrum ynoMuHaHUsIM cBsi3u fomorHeHHON peanbHocTh ¢ KoHIenToM «SCIENCE FICTION» mMbr Haxo-
JIM B KOHTEKCTaX yrnoTpebJeHus OHSATHUS B UHTEpHET-cyoBape Dictionary.com: “Augmented reality has been a
staple of science fiction since the dawn of computing” [www.dictionary.com]

5 Ibidem.

6 The Economist explains. What is augmented reality? The Economist, 17 ¢pepasst 2017 http://www.economist.
com/blogs/economist-explains/2017/02/economist-explains-8 (07.04.2017).

7 Why augmented reality will be big in business first, the Economist, 17 ¢pespamns 2017 http://www.economist.
com/news/leaders/21716028-technology-coming-it-will-take-time-consumers-embrace-ar-why-augmented-reality
(7.04.2017).

8 Reality, only better. The promise of augmented reality, the Economist, 4 depams, 2017 http://www.
economist.com/news/science-and-technology/21716013-replacing-real-world-virtual-one-neat-trick-combining-two
(07.04.2017).

9 Reality, only better. The promise of augmented reality, the Economist, 4 ¢eBpams, 2017 http://www.
economist.com/news/science-and-technology/21716013-replacing-real-world-virtual-one-neat-trick-combining-two
(07.04.2017).


http://www.economist.com/blogs/economist-explains/2017/02/economist-explains-8
http://www.economist.com/blogs/economist-explains/2017/02/economist-explains-8
http://www.economist.com/news/leaders/21716028-technology-coming-it-will-take-time-consumers-embrace-ar-why-augmented-reality
http://www.economist.com/news/leaders/21716028-technology-coming-it-will-take-time-consumers-embrace-ar-why-augmented-reality
http://www.economist.com/news/science-and-technology/21716013-replacing-real-world-virtual-one-neat-trick-combining-two
http://www.economist.com/news/science-and-technology/21716013-replacing-real-world-virtual-one-neat-trick-combining-two
http://www.economist.com/news/science-and-technology/21716013-replacing-real-world-virtual-one-neat-trick-combining-two
http://www.economist.com/news/science-and-technology/21716013-replacing-real-world-virtual-one-neat-trick-combining-two
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Takske BblmeynomsnyTas crarbs The Economist mosecTByeT 00 HM3BECTHBIX aMEPUKAHCKHUX aKTepax,
CHITPABIINX B HAYYHO-(PAHTACTUYECKUX (DUIBMAX, B KOTOPBIX OHH YK€ TOT/a TOJb30BATUCH TEXHOTOTUSMHU
JIOTIOJTHEHHOMU peaibHOCTH. Y Tepost ApHosibia IlIBapiieHerrepa B « TepMuHaTopes mepes rjiasaMu ¢ TIOMOIIbIO
CIEIUAJIbHBIX OUKOB IPOEIMPOBAJICS KOMIIbIOTEPHBIN 9KpaH, a Takke y repost Toma Kpysa — nosuiieiickoro
Gy/IyTIIero, PeCKa3bIBAIOIIEro TPECTYIIIEHHS ellle 10 MOMEHTa UX coBepienus, B puabMe «Ocoboe MHEHTE»
6bIJIa BO3MOKHOCTD UCTIOMB30BATH U YIIPABJISATH TPEXMEPHBIMU TOJMOTPAhUUeCKUMU N300PasKEHUSMU KOMITHIO-
Tepa, CIPOEINPOBAHHBIMU HA CTEHY B JIOME MJIM Ha CTEKJISTHHYIO IIEPETOPOIKY B MOJHIIEHCKOM yUaCTKE:

AR is a sci-fi staple, from Arnold Schwarzenegger’s heads-up display in the “Terminator” films to the
holographic computer screens that Tom Cruise slings around as a futuristic policeman in “Minority Report”.

ITpu obpateHnn K acconuaTuBHOMY ypoBHIO mccaegoBanus koHienta <AUGMENTED REALITY, mbi
nMeeM Jieqio ¢ Takumu kontentamu Kak «AESTHETICS» u « CONSENT», mockosibKy UMEHHO JIaHHBIE YCTO-
SIBITAECS KYJIBTYPHO 3HAYMMBIE KOHIIENITHI OTPAKAIOT HACTPOECHUSI COIIMYMa M €T0 TIPUHITUITB (hYHKITMOHUPO-
BaHUST OCHOBHBIX HPABCTBEHHBIX TOHATHI. MHOTHe U3 N3yYEHHBIX HAMU MH(MOPMAIIMOHHBIX TEKCTOB JIENAIOT
OTOBOPKY, UTO JIJIST TOTO, YTOOBI TEXHOJIOTHSI OBLJIA YCIIENTHOM, HEOOXOAUMO TOOUTHCS yCIEXa ¢ ACTETUIECKON
TOUKHU 3PEHUS: KA4eCTBEHHbIE KOMIIOHEHTBI, CTUJBHBIN [IM3aiiH, I0pOTHe ¥ J0JTOBEUYHbIe MaTepuabl: Social
factors often govern the path to mass adoption, and for AR, two problems stand out. One is aesthetic. The
HoloLens is an impressive machine, but few would mistake it for a fashion item. Its alien appearance makes its
wearers look more creepy than cool.

B nannom konrtekcte koHient «AESTHETICS» peasnusyetcs mocpe/icTBOM cJIeyIONNX JEKCHUECKUX €][1-
HUIL: an impressive machine, but few would mistake it for a fashion item, alien appearance, look more creepy
than cool, look silly, to find the glasses sinister, to become social pariahs, a nifty piece of technology, a desirable
consumer bauble etc. /lns1 yeusenus BoIpasuTeIbHOCTH aBTOPAMU UCTIOJIb3YIOTCS TAKUE CTHIUCTHYECKIE TTPHU-
€MBI U TPOITBI, KaK CPaBHEHWe, TIPEeyBendeHne, MeTadophl 1 IPKKE IMUTETHI, TP TIOMOIIH KOTOPBIX YHUTATEIO
CTaHOBUTCSI TIOHSITHO, UTO JIJIs TIOJIb30BATEJIsI HOBOI TEXHOJIOTUHU Ba)KHBIM OKa3bIBAETCSI, HACKOJIBKO MIPUBJIEKa-
TEJIBHO U MOJIHO OH BBITJISI/IUT.

C ZpyroM CTOPOHBI, TI0 MHEHHIO aBTOPOB TEKCTOB, MOCBSIIEHHBIX TEXHOJOTHH TOMOJHEHHON PEaTbHOCTH,
JOJIKHO TIPOUTH HEKOTOPOE BPeMsl, TIOKa B aHTVIOSI3BIYHOM COIIMYMe TIPOU30M/IeT OCO3HaHWe HOBOU TEXHOJIOTHI
U €€ TIPUHSITHE.

B 2TOM MOMEHTE PEIIaoNM BBICTYIIAET KYJETYPHO-HPABCTBEHHBIH ACHEKT, CBS3aHHBIM C OTHOIIEHU-
eM B 06IIecTBe K HOBOMY siBJieHII0. Ha coBpeMeHHOM aTarie GOJMBIIMHCTBO IO BHIPAsKAIOT OTTACEHUS, CBSI-
3aHHBIE C HAXOXKIEHUEM IOJ] TIOCTOSTHHBIM TIPUIIEJIOM TE€XHOJIOTHI, CIIOCOOHBIX WX 3aIMChIBATh M TPAHCIUPO-
BaTh B VIHTEpHET, 0/IHAKO HOBOE MOKOJIEHUE CKopee Bcero Oyzer GoJsiee TePIMMO OTHOCUTCS K 9TOM CTOpPOHE
MOPaJbHBIX TIPUHITUIIOB:

Social etiquette also evolves. The Snapchat generation may not be troubled by the idea of being perpetually
on camera,

You would not wear a HoloLens on a night out. Twenty years from now, though, your children may well be
showing off a distant descendant.

B npuBeeHHBIX KOHTEKCTaX HaXOAUT cBolo peamm3aiinio KoHtenT « CONSENT», To ecTbh TpUHATHE HOBOMA
TEXHOJIOTMHU U COTJIACKE HA ee TIOBCEMECTHOE UCIIOIb30BAHKE, HAXOAUT CBOE BOILJIONIEHHE B CJEYIONUX JIMHT-
BucTnyeckux eaununax: little concern for social niceties, social etiquette evolves, plenty found the glasses
sinister, to worry about being covertly filmed etc.

CranoBuTcs scHo, uTo Ha accormaTuBHOM ypoBHe KoHIeNT «AUGMENTED REALITY» cBsg3an ¢ KyJib-
TYPHBIMU YCTAHOBKAMU U [[EHHOCTAMMU, IEMOHCTPUPYIOIIUMU HETOTOBHOCTH IPUHATH U MACCOBO UCIIOJIb30BATh
9TO KOMIIBIOTEPHOE JOCTUKEHHE B BULY MOPAJIbHBIX IPUHIUIIOB U 3CTETUYECKUX COOOPAKEHUH COI[UyMa.

B 1ies0M, pacecMoOTpeB 0COOEHHOCTH KOTHUTUBHOIO Ipolecca craHoBienus koHienta <AUGMENTED
REALITY» B aHIJIOSI3bIYHOM AUCKYPCE, YYUTHIBAS CBSI3b MEKIY MEHTAJIbHBIMU [1PEACTABIEHUSIMU O COOBITHSIX
U SIBJICHUSAX U WX BBIPAKEHUEM B SI3bIKE, HAM TIPEACTABIIOCH BO3MOKHBIM PACTIO3HATH JBONCTBEHHOE OTHO-
[IeHre K JaHHOMY (eHOMeRY. JlaHHOE SIBJICHUE MTPEACTABIISIETCST HEOTHO3HAYHBIM, YTO HAXOJWT CBOE OTpasKe-
HUE B CEMAHTUYECKON pear3aliny KOHIIEIITa, a TAKJKE Ha YPOBHE ero aCCOIUATUBHOTO TIOJIS.

Byyun orpaHnueHHO BBEACHHBIM B JKU3Hb, TAHHbBINA (heHOMEH TOJIKO HAYMHAET MPUOGPETATh OTPe/IeIeH-
HBIE XapaKTEePUCTUKU ¥ WINEeT IpusHaHue B obmiecTBe. CToJb Ba)kKHbIE JOCTHIKEHIS COBPEMEHHBIX KOMIIbIO-
TEPHBIX TEXHOJIOTUH, 6E3YCITOBHO, OTKJIABIBAIOT OTIEYATOK Ha SI3BIKOBOM CO3HAHUU COIMYMA, OTPAKAIONIEM
cojiepsKaTesIbHbIE M KyJIBTYPHBIE PEICTABIEHS 06 3TOM 3HAUNMOM JIJIs COBPEMEHHOT0 001ecTsa siBjenuw. 11o
MHEHUIO YYEHBIX, UMEHHO SI3BIK W BepOATH3aINsT MEHTAIBHON JEITENLHOCTH YeJ0BeKa MPEICTABISIOT cob0it
UCKJTIOUUTENBHYIO [IEHHOCTD JIJIsI U3yUYeHUsT MEHTAJIbHBIX MPOIECCOB. TaK, OIMMChIBast SIBJEHUE JOTMOJHEHHON
PEATbHOCTH, aBTOPBI TIPUOEratoT K CPABHEHUIO € HAYYHOU (haHTACTUKON, BUPTYAIbHOM PeaNbHOCTHIO, TIOTHO-
CTBIO OMTOCPEIOBAHHON KOMIIBIOTEPHO# CPeIoii, YTO TOMOTAeT HEOCBEIOMJICHHBIM YHTATEIISIM TOHSITh OMHCHI-
BaEMYI0 TEXHOJIOTHIO.

Bo MHOTHX c/Ty4astX CDABHEHVSI ¥ OTIMCAHUSI KOHI[ETITA IOTIOTHEHHON PEANTbHOCTU B AHTJIOSI3BITHOM JIUCKYP-
Cé COTPOBOXK/IAIOTCS APKUMHU STUTETAMU, TUTIEPOOIAMU, aBTOPCKUMHU MeTadhopaMul U cpaBHeHUsAMH. V3yuast
JIMHTBUCTUYECKHE cpeacTBa Beipaskenus HoBoro KoHIenta «<AUGMENTED REALITY», Mbr paccmaTpuBaemMm
HCTOPHIO CTAaHOBJIEHHS TEXHOJIOTHUH, TIOCTETIEHHOE M3MEHEHEe OTHOIIEHUsI K Hell B 00IIEeCTBE, UTO JaeT BO3-
MOKHOCTB TIOCTHYb KYJBTYPHO-IIEHHOCTHBIE YCTAHOBKU AHTJIOSA3BIYHOTO OOIIECTBA, 4 TAK/KE BBIIBUTH OCHOB-
HbIE YePThI AHTJIUIICKOTO HAIMOHAIFHOTO MEHTAIUTETA.
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